Custom Next.|js Frontend vs
Embedded Widgets for a
Destinations Brand

Summary

For a destinations brand, a custom Next.js frontend backed by API-level integrations is usually the
stronger long-term solution than relying on embedded widgets. Widgets can be useful for quick,
isolated features, but they tend to limit brand control, experience design, performance tuning, and
cross-content orchestration.

Why a destinations brand is
different

A destinations site is rarely just a single feed or booking surface. It usually has to bring together:

destination listings

e event calendars

e editorial content

e seasonal campaigns

e maps and geolocation

e search and filtering

e user favorites or trip planning

e partner or community-submitted content

That means the website experience is not just "display this one data source." It is a composed
product experience that connects many content types and journeys.



What embedded widgets are good
at

Embedded widgets are usually best when the goal is:

to launch something quickly

to drop a single feature into an existing site

to avoid building a full frontend

to support a narrowly scoped integration with limited UX requirements

Examples:

e a booking module embedded on one page
e a small ad block

For these cases, widgets can reduce implementation time and create a lower-effort path to launch.

Where widgets start to break down

For a full destinations brand experience, embedded widgets often become constraining because
they can introduce hard boundaries around:

e layout and visual design

e the depth of design customization, since many widgets only expose limited theme
controls such as colors, fonts, spacing, or button styles

e SEO control

e routing and URL strategy

e page performance

e analytics consistency

e accessibility tuning

e cross-module search and filtering

e state sharing across favorites, itineraries, destinations, and events

e editorial storytelling that blends structured data with custom content

In practice, widgets are often feature-level solutions, not site architecture solutions.

Another common limitation is that widget vendors often let us change only particular theme
aspects instead of the actual component system. That means we may be able to restyle surface-
level details, but not fully control markup structure, interaction patterns, responsive behavior, or
how the experience aligns with the rest of the brand.



Why we favor APIl-level
Integrations

API-level integrations let us treat the CMS and related services as the content and business logic
layer, while the frontend remains fully tailored to the brand.

That matters because a custom Next.js application gives us:

e full control over information architecture and page composition

first-class SEO with clean routing, metadata, schema, and indexable content

e better performance tuning through server rendering, caching, and selective hydration

e a unified design system instead of multiple embedded Ul islands

e shared application state across search, favorites, itineraries, and content discovery

e cleaner analytics and attribution across the full visitor journey

e easier integration of multiple APIs into one coherent experience

e more freedom to build campaign pages, landing pages, and editorial experiences without
widget constraints

For a destinations brand, this usually produces a site that feels like one product instead of a
collection of stitched-together tools.

Embedded widgets can be useful for narrow, fast-to-launch feature inserts, but a destinations
brand usually needs a unified product experience across listings, events, editorial content, search,
maps, and planning tools. That is why we favor API-level integrations and a custom Next.js
frontend: they give us full control over UX, SEO, performance, and how all of those content types
work together.

Practical rule of thumb

Choose embedded widgets when:

e the scope is small
e the feature is isolated
e speed matters more than deep customization

Choose a custom Next.js frontend with API integrations when:

e the site is the core digital product
e brand differentiation matters
e SEO matters



e multiple content types need to work together
e the user journey spans discovery, planning, and conversion
e long-term flexibility matters more than short-term embed speed

Conclusion

For this kind of destinations platform, widgets are helpful as tactical tools, but API-driven frontend
architecture is the better strategic foundation. It better matches the shape of the content model,
the complexity of the user journey, and the level of control expected from a modern destinations

brand.
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